nielsen

- L * = L LI

Media Research

TEXHOJ1IOTUN BYAYLWLETO B APMEHUN

TV MR AM oduumnanbHbii npeactasutens AGB Nielsen Media Research, npurnawaet Bac
NPWHATb Y4acTUe Ha Npe3eHTaLMn HOBbIX TeEXHONOTMI B 061acTtm nccnegosaHma CMMN.

Bo Bpemsa npeseHTauunm Bol 03HaKomuTecob co cnegytowmmm Know How.

o Bnepsble B ApmeHun - Npe3eHTalma HOBOro NOKOIEHNA NUNIMETPA
(TVM5 - UNITAM)

o Bnepsble B 3aKaBKasbe - Npe3eHTaumsa TEXHONOTMA MynbTumeama B obnactu
MOHWUTOPMHIA PagMo, MPECChbl U HAPYKHOW peKkaambl.

lNpeseHTauuno NnposeayT:
AHppen Tytakos

Mpon3BoACTBEHHbIM ANPEKTOP NO cTpaHam BoctouHom EBponbl n CHI
AGB Nielsen Media Research

XopeH bernapsH
McnonHUTeNbHbIN ANPEKTOP
TV MR AM

[Tpesenramus npoiizer B rocturune Konrpecc — 3an «[Iukacco», B 16:00.

ITpocs6a 3apaHee 3apernCTpUPOBATh Ballle yuacTse IO 5JI€KTPOHHOM ITOYTE MM II0 TeIedOoHy.
Email: armine.galstyan@tvmr.am

Ten. (+37410) 350 - 450

C yBaxxeHUEM,
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